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Departmental Ethics Application Form
Applicant Information
Names of Researchers: Alexander Wootton 
Level: MSc.
Supervisor: Leslie Hallam
Contact details for correspondence: 
Email:            a.wootton@lancaster.ac.uk 
l.hallam@lancaster.ac.uk 
Project Information
Project Title: Understanding the psychological, perceptual, and emotional impact signage has on residents in a local community.
Study background and motivation of study:

Formed in 2015, One Manchester’s primary aims are to provide secure, good quality housing along with community-centred initiatives that focus on transforming lives by cultivating positive connections within local areas. Currently owning and managing over 12,000 homes across central, south and east Manchester, they focus on gaining a strong comprehension of the dynamic neighbourhood environment beyond just supplying housing, by improving well-being and the economic stability of their residents through educating on employability, start-ups and managing finances. By bringing further growth and investments to the area, they facilitate the shift of communities into vibrant, thriving environments that are more attractive and inviting. 

One route that has been identified as a potentially cost-effective yet powerful direction is investment in low-cost alterations and improvements that can enhance the visual appeal and in turn, positive perceptions of neighbourhoods. In particular, signage, street furniture and the placement of advertisements can have a profound impact on the appearance of the built environment. Forming a backdrop to the ‘feel’ of an area and offering a cost-effective vector, such initiatives might increase the sense of community pride between residents.

One Manchester is consequently considering commissioning a study, in the form of a Masters dissertation project, to examine the impact of signage and other environmental features that can contribute to the semiology of an area and therefore, the wellbeing of the community. In this, positive and negative impacts will be identified in order to feed into an effective design strategy for signage, which can address any current deficits and contribute to the individual wellbeing of residents, and help to build stronger connections within communities.

Aim(s) of the research project:  
· The overall ambition of this project is to develop an understanding of the psychological impact signage has on residents in a local area and the perceptual and emotional concomitants of this for their sense of community and wellbeing. This understanding will then be used to contribute to both strategy and execution of signage or other features in the area.
Specific objectives:
· To understand the general perceptions of and opinions about existing signage amongst One Manchester residents
· To identify the psychological constructs that drive stakeholders' perceptions, behaviours, and attitudes regarding signage
· To develop a set of strategic recommendations/guiding principles on how One Manchester should respond effectively to feedback 
Practical Implications

· It is expected signage had been created based on past behaviours and reputations of the areas. This has engrained the current negative perceptions of the areas, the study aims to change perceptual and emotional concomitants of residents in the community and will then develop a strong sense of community and have a profound significance in shaping community life.
· The study hopes this potentially cost-effective yet powerful direction to give investment in low-cost alterations and improvements that can enhance the visual appeal and in turn, positive perceptions of One Manchester residencies. 

Method
Approach:
Participants will be recruited from within the relevant communities with the help of One Manchester. Given the above objectives, we suggest that a qualitative approach be employed, in order to allow for an exploratory approach to the issues, and so that insights beyond the initial question areas can be accessed. Given the current restrictions on face-to-face data collection, we suggest a series of individual stakeholder interviews, to be conducted online. (Should regulations change during the course of the project to make face-to-face meetings possible, this route may be implemented if it is felt that it could yield more meaningful or cost-effective explorations.)
Data-gathering would take place in two phases – 
Secondary research, involving a thorough examination of the relevant psychological literature (e.g. behaviour change theories, self-theory [ideal, actual, ought self, extended self], brand communities, semiological and explanatory theories around effective signage…).
Site visits will also be conducted in this phase, to collect examples of the signs, symbols, and other visual features that might communicate a range of messages to residents in One Manchester communities. Visiting these areas first to see all the signage, symbols and other visual feature will be valuable both to generate stimulus material for use in interviews and to feed into discussion guides, and also to add texture to subsequent analysis.
Primary research, conducted amongst One Manchester residents themselves, and also key stakeholders within communities (community centre workers; One Manchester housing officers…) who can act as ‘aggregators’ of residents’ perspectives, and who might be influential in informing residents’ views.
Individual depth interviews (idi’s) with residents will last approximately 45 minutes, and will be incentivized using £15 vouchers, interviews with other stakeholders will be around the same length, but we assume will not require incentivizing. All interviews will be semi-structured (using an agreed discussion guide based on the project objectives) but with sufficient degrees of freedom to allow for organic development and the pursuit of new topics if they arise. This is to allow the conversation to be purposeful and relative to the research objectives, whilst also allowing for the elaboration of novel ideas presented by participants. 
Audio recorded interviews will be transcribed and analysed using a thematic approach. Data confidentiality will be ensured by removing any identifiable information within data, for example using unique ID numbers instead of participant names, and pseudonyms for the publication of quotes in reports. Audio records will be recorded on mobile devices, then immediately uploaded on a password-protected computer device and the data from mobile devices will be deleted. The thematic approach selected for data analysis was chosen for its ability to identify common patterns among data and produce dominant codes (Braun & Clarke, 2006). Thematic analysis will furthermore enable to development of an appropriate set of recommendations for the themes established through data analysis and theoretical background. 
References:
Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research
in Psychology, 3(2), 77–101. https://doi.org/10.1191/1478088706qp063oa 
Participant Information
What participants will be used in the study?  
 A sample of 8 residents from each of three dissimilar local communities. This sample (N = 24) will be supplemented by additional interviews (2 per community) with One Manchester employees (definition to be determined in discussion with the client). 
The sample size of 8 for each area is realistically achievable, given the number of interviews that will be conducted within project schedule and it will be capable of providing a clear road map for how One Manchester can work with the communities to enhance the attractiveness of these areas.
How many will be used? A minimum of 24 participants will be recruited.
How will participants be recruited?  Participants will be recruited through One Manchester connections within the communities and placing posters of the project around the One Manchester residencies (The Participation sheet will be used as the poster in One Manchester residencies).

One Manchester has agreed if we need to use social media for recruitment, they will create the social media posts and will signpost residents to the participation sheet. However, we do not envisage social media being used for recruitment. 
Will a DBS check be required? No.
How will participants give consent?  They will be sent a participant information sheet and a consent form over email (see Appendix 3). By returning the filled forms through emails participants will give consent.
How will participants be debriefed?  They will be sent a debrief sheet over email (see Appendix 3). 
What steps will be taken to ensure the confidentiality of the data collected?  All personal and identifying information will be stored in the Lancaster University provided OneDrive folder of the researcher team to which only the research team will have access. The audio recording of the interviews will be placed into a separate folder (also on the OneDrive folder of the researcher). The recording of the interviews will then be transcribed verbatim, at which point all identifying information will be changed to ensure the anonymity of the participants in the interview discussions. Once the transcript has been generated and checked for accuracy, the audio recording of the interview discussions will be deleted. During the write up of the report each participant will be given an alias in order to protect and respect their confidentiality. In addition, to the alias, identifying information brought up in the interviews will be left out of the written report to protect the participants’ identity and confidentiality. 
Please complete all sections by circling the appropriate answer.
1.  Risks
	Does this study involve a risk to participants’ physical wellbeing (e.g. substances such as alcohol or extreme situations like sleep deprivation)?

	YES
	NO

	Does this study involve a psychological risk to participants (e.g. cause emotional upset, worry, stress, fatigue, or embarrassment?)
	YES
	NO

	Does this study involve any social risk to participants (e.g. loss of privacy, status or reputation)?
	YES
	NO

	Does this study require participants to disclose information of a personal or sensitive nature (e.g. their ethnicity, religion, sexual orientation, political affiliation, or experience of violence or abuse)?
	YES
	NO

	Does this study involve vulnerable participants or groups (e.g. prisoners, children, older or disabled people, victims of crime)?
	YES
	NO

	Does this study require access to personal records or other sources of confidential information (e.g. medical, criminal, educational records)?
	YES
	NO

	Does this study involve the use of intrusive interventions such as the administration of substances, or treatments such as hypnotherapy?
	YES
	NO

	Does this study expose the participants or the researcher to any other risks different from those encountered in everyday life?

	YES
	NO


2.  Consent
	Will participants in this study be given written information outlining: a) the purpose of the study, b) what participants will be expected to do, c) individuals’ right to refuse or withdraw at any time?
	YES
	NO
	NA

	Will participants be given the opportunity to ask questions about the study prior to agreeing to participate?




	YES
	NO
	NA

	Will permission be sought from any other source, if required, before commencing the research (e.g. from school or hospital)?
	YES
	NO
	NA


3.  Disclosure
	Does this study involve covert methods?
	YES
	NO

	Does this study involve the use of deception, either in the form of withholding essential information about the study, or intentionally misinforming participants about any aspects of the study?
	YES

	NO



4.  Debriefing
	Does this study include an opportunity for participants to ask questions and/or obtain general feedback about the study after they have concluded their part in it?
	YES
	NO
	NA


5. Anonymity and confidentiality
	Is participation in the study anonymous?


	YES
	NO
	

	If anonymity has been promised, do the general procedures ensure that individuals cannot be identified indirectly (e.g. via other information that is taken)?




	YES
	NO
	NA

	Have participants been promised confidentiality?



	YES
	NO
	NA

	If confidentiality has been promised, do the procedures ensure that the information collected is truly confidential (e.g. that it will not be quoted verbatim)?

	YES
	NO
	NA

	Will data be stored in a secure place, which is inaccessible to anyone other than the researcher and members of the research team?

	YES
	NO
	NA

	If participants’ identities are being recorded, will the data be coded to disguise identity before computer data entry?

	YES
	NO
	NA


6.  Summary of ethical concerns
	If you have answered ‘YES’ to any of the questions in Section 1 (Risks), please tick the box
   
	

	If you have answered ‘NO’ to any of the questions in Section 2 (Consent), please tick the box
	

	If you have answered ‘YES’ to any of the questions in Section 3 (Disclosure), please tick the box


 
	

	If you have answered ‘NO’ to any of the questions in Section 4 (Debriefing), please tick the box



   
	

	If you have answered ‘NO’ to any of the questions in Section 5 (Anonymity and confidentiality), please tick the box
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7. Further details
	If you have ticked any of the boxes above in item 6 please identify and provide an account for the particular ethical issue(s) arising out of the proposed research and outline how this (these) concern(s) will be met in accordance with departmental ethical guidelines.

	Anonymity and confidentiality – As participants will be identifiable by their correspondent interviewee, anonymity cannot be guaranteed. However, data confidentiality will be ensured by removing any identifiable information within data, such as using unique ID numbers instead of participant names, and pseudonyms for the publication of quotes in reports. All university policies around data storage will be adhered to. Data will be stored on encrypted, password-protected devices or Lancaster University OneDrive servers if the documentation requires team access. Any data with identifiable information such as consent forms with corresponding participant ID numbers will be stored separately from audio recordings and transcripts (via team leader). Participants have the right to request the use of written data collection over audio recordings. The same data protection rules apply. Participants will be reminded that should they wish to withdraw their data they can do so with no adverse consequences. This will be made clear in both the information and the debrief sheet.


8. Declaration
Please confirm that you have read the BPS Code of Conduct and are willing to abide by it in relation to the current proposal.
Student signature




Date
A. Wootton                                                              10th June 2021
__________________________________             _________________
Project supervisor




Date
Department of Psychology
Participant Information Sheet  (Appendix 1)
Title: Understanding the psychological, perceptual and emotional impact signage has on residents in a local community.
You are invited to take part in this study as part of an MSc Psychology of Advertising assignment. Please take the time to read the following information carefully and consider whether you wish to continue to participate, or not.  
  
What is the purpose of this study?  
 
The overall ambition of this project is to develop an understanding of the psychological impact signage has on residents in a local area and the perceptual and emotional concomitants of this for their sense of community and wellbeing. This understanding will then be used to contribute to both strategy and execution of signage or other features in the area.
What will this study entail?  
 
The research involves taking part in an online interview where you will be asked a series of questions around the topic of signage in local community. Interviews will last approximately 45 minutes and will be held over Microsoft Teams. This will be conducted by one of the researchers involved in this project. 
 
With your consent, we would like to audio record this interview in order to generate transcripts for data analysis. However, you can request that only written notes be taken instead.  
  
Do you have to participate?  
 
No, you do not have to participate. Participation is entirely voluntary. Once you have read this information sheet in its entirety, you will then be asked to provide your consent. You are free to withdraw from the study at any time, without providing any reason or without any adverse consequences by notifying a researcher member that you no longer wish to participate. 
 
Data can only be withdrawn up to one week after your participation (interview date) if you no longer wish for you data to be included in the study. This may be done by emailing the researcher directly. Please see contact details below.  
  
Anonymity and Confidentiality  
 
Your information will remain completely confidential. Your identity will only be known to those conducting the interviews and will remain completely anonymous outside of those individuals. Data confidentiality will be ensured by removing any identifiable information within data, such as using unique ID numbers instead of participant names, and pseudonyms for the publication of quotes in reports. 
 
Data will be stored securely on encrypted, password-protected devices or Lancaster University OneDrive servers if the documentation requires team access. Any data with identifiable information such as consent forms with corresponding participant ID numbers will be stored separately from audio recordings and transcripts (via team leader and one nominated group member).  
 
In line with Psychology Department of Lancaster University regulations, data will be stored for 10 years. Data will only be used for the purpose of this project assignment. 
 
Who can I contact if I have any questions or concerns?
This information will be provided for you again on completion of the study.
The lead researcher on this project is Alexander Wootton and he can be contacted at the following email address: a.wootton@lancaster.ac.uk. 
The primary project supervisor is Leslie Hallam, who is a lecturer in the Psychology Department at Lancaster University. He can be contacted at: l.hallam@lancaster.ac.uk. 
If you have any queries or concerns about your experiences or wish to talk to someone who is not associated with the current project, please contact the head of the Psychology Department at Lancaster University, who can be contacted by the following email:  psychology.hod@lancaster.ac.uk.
    Department of Psychology
Participant Consent Form 
Title: Understanding the psychological, perceptual and emotional impact signage has on residents in a local community.
Name: 
Age: 
E-mail Address: 
Participant Code: 
Please read the following statements and sign below to acknowledge and agree: 
1. I give my consent to take part in an interview on signage in local community   
2. I understand my participation is completely voluntary.  
3. I understand I have the right to withdraw from the study at any time by emailing the researcher, without giving a reason, and with no adverse consequences.  
4. I have been given full information about what the study entails and understand the aims of the research.  
5. I have been given the opportunity to ask any questions at any time.  
6. I have been given contact information for the researchers.  
7. I understand that if I have any questions or concerns regarding this study, I can contact the researcher at any point in time.   
8. I consent for the interview to be audio recorded. 
9. I understand that anonymity cannot be guaranteed.  
10. I understand my responses will be treated confidentially.  
11. I agree to take part in this study of my own free will. 
 
If you agree with the above statements, please confirm this in an email to the researcher listed below to confirm your agreement to participate. By doing so, you are agreeing with the specified statements. 
Who can I contact if I have any questions or concerns?
The lead researcher on this project is Alexander Wootton and he can be contacted at the following email address: a.wootton@lancaster.ac.uk. 
The primary project supervisor is Leslie Hallam, who is a lecturer in the Psychology Department at Lancaster University. He can be contacted at: l.hallam@lancaster.ac.uk. 
If you have any queries or concerns about your experiences or wish to talk to someone who is not associated with the current project, please contact the head of the Psychology Department at Lancaster University, who can be contacted by the following email:  psychology.hod@lancaster.ac.uk.

Department of Psychology
Participant Debrief Sheet (Appendix 3)
Researchers’ names: Alexander Wootton
Title: Understanding the psychological, perceptual and emotional impact signage has on residents in a local community.
 
Thank you for taking part in this study. The experiment has now ended. 
Your participation was much appreciated. We would like to provide you with some details regarding the study you have undertaken. 
 
Aim of the Study 
The overall ambition of this project is to develop an understanding of the psychological impact signage has on residents in a local area and the perceptual and emotional concomitants of this for their sense of community and wellbeing. This understanding will then be used to contribute to both strategy and execution of signage or other features in the area.
The data provided in the interviews will be transcribed, anonymised, analysed and used in a commercial report assignment. 
Your participation in this study was voluntary. If you would like to withdraw your data from the study, this is your right. If you know longer want to participate and wish to have your data withdrawn, you have up to one week from your interview date to contact the researcher. This may be done by emailing the researcher directly. Please see contact details below. 
 
Anonymity and Confidentiality 
We would like to remind you that your information will remain completely confidential and that no identifiable information from your data will be included in the commercial report. Data will be stored on an encrypted, password-protected devices, and will only be used as part of a coursework assignment in the Psychology Department of Lancaster University. 
 
Contact Information 
If you have any queries or questions concerning this study, please contact the researcher, Mr Alexander Wootton, or project supervisor Mr Leslie Hallam using the contact details below:  
E-mail: a.wootton@lancaster.ac.uk, l.hallam@lancaster.ac.uk 
Or if you would like to talk to someone who is not associated with the current project, please contact the head of the Psychology Department at Lancaster University, who can be contacted by the following email: psychology.hod@lancaster.ac.uk 
 
Related Articles 
For more information on the background topic, we recommend the following readings: 
Nwachukwu, S., Vitell, S., Gilbert, F., & Barnes, J. (1997). Ethics and Social Responsibility in Marketing: An Examination of the Ethical Evaluation of Advertising Strategies. Journal Of Business Research, 39(2), 107-118. https://doi.org/10.1016/s0148-2963(96)00146-4 
 
Thank you again for your participation in this study, it is very much appreciated! 
 
Department of Psychology
Risk Assessment (Appendix 4)
The form should be written in clear language, easily understandable by a non-specialist. 
The completed forms must be stored by the principal investigator/ project supervisor.
Department: Psychology 
Process/Operation: 
(1) Risks to the researcher
· There are no risks to the researcher
(2) Risks to the participants
· There are no risks to the participants
Therefore, is the residual risk High, Medium or Low? 
Low.
If High or Medium, what further action is necessary to control the risk?
Assessor:______________________________________________________
Designation: ___________________________________________________
Date: _________________________________________________________
Review Date: ___________________________________________________
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Department of Psychology 
 
Discussion Guide (Appendix 5) 
Understanding the psychological, perceptual, and emotional impact signage has on residents in a local community.
You are invited to take part in a study as part of an MSc Psychology of Advertising assignment. 
(Note: XXX is a placeholder for the residential area the participant is from)
 
Section 1: General Introduction  
  
 
· (Depending on location) What feelings do you have towards Rushholme, Openshawe, Clayton? Why do you hold that opinion? What comes to mind when you think of the area? 
· What is your favourite part of the area? Why is it your favourite part?  Any parts you don't like? Why?
· Do you have any particular memories from the area?
· Thinking about the types of signs you might see in the street in XXX, are there any that you've noticed and remembered? 
· Why does that signage come to mind?
· Thinking of signage, have you felt that signage has affected your perception of an area 
Section 2: Signage in the area 
 
· What do you think of signs in general in XXX? 
· Do you think this kind of signage contributes to how people feel about the area? 
· (Show images of example signs)
·  What do you think of these signs?
· Do you think this kind of signage contributes to how people feel about the area? 
· Do you think this type of signage gives people positive feelings about the area, or makes people feel the area is desirable? If so, why? If not, why not?  
· (For each example…)
· If you saw this in the street, how would it make you feel? What would it contribute to your feelings about the area where you saw it?

· If you were in charge of designing signs like this one, would you change it? How? What would you be trying to achieve with your design?

· (Show examples of 'positive' signage…)

· How would you feel if you saw this sign in your area? Why? What do you think a visitor who has never been to your area would feel – about the sign? About the area?

· Do you feel that using this type of sign would make a positive contribution to your area? In what way?

  
  
   
Section 4: Current Climate and Future Trajectories Directions
   
 
· Thinking about XXX, do you think any changes in signage are required? Why?
· Do you feel that making changes such as the ones you've just seen will alter perceptions of the area? In what way?Why?
· Some people have suggested that XXX has a somewhat negative reputation; what are your thoughts on that? Why do you think some people feel this?
· If you were trying to improve this, what would be the first thing you would do?
· Do you feel that there is a good community spirit in XXX? Has this become stronger or weaker during lockdowns?
· Allowing that signs are likely to have only a small effect on people's impressions of XXX…which signs/types of signs would you think will give a more positive impression? Why?
· If you were given the job of re-designing signs in XXX, what would be the first thing you would do? What else?

· Which of the following would you try to incorporate into signs, if you were trying to use them to improve impressions of an area:

· Humour

· Clarity

· Stylishness/Good Design

· Artistic flair

· Modernity

· Innovation
Section 5: (For One Manchester residents only…)
 
· Are you aware of One Manchester's approach with awareness and current signage in the community?  

· How would you feel if OneManchester decided to get further involved in adding signage? Or if they ran campaigns/became more involved?
· Do you think One Manchester should have more input in the community on issues of importance? 
· Do you feel current signage & symbols harms or enhances One Manchester's reputation in the community?
· How do you imagine the future of the XXX?   How do think this will look in 5, 10 years? 
· How do you think One Manchester should act to ensure the best future for XXX?   
Warm Down:

Is there anything we haven't mentioned that you feel is important that I should know?

Is there anything else that you'd like to mention, to improve the impression that people have of XXX?

Thank you for your help with this; we really appreciate it!
�Maybe start with how long they’ve lived there, where they were before, how the areas compare…


�I don’t understand this…?





